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EDITORIAL

Indications 
are bright

The first year of the decade – January 2021 did not give a good feeling from 
the vehicle sales point of view, as it went against the Indian automotive 
industry’s expectations; after showing year-on-year growth in December, vehicle 
registrations once again fell by 9.66%. The reasons are nothing but the recent 
price hike, non-availability of vehicles due to the scarcity of semiconductors, 
dwindling pent-up demand, and of course the absence of festivals and 
auspicious days. Though the other reasons were influence part of the COVID 
induced lockdown, the price hike could be avoided by the vehicle makers to 
some extent to give relief for the buyers. The unexpected shock came from chip-
makers. Though there has been a shortage of chips, the available ones have 
been diverted to high volume and more lucrative consumer electronics, thereby 
creating a vacuum for semiconductors meant for the automotive industry. This 
eventually reduced the supply of chips for all categories of vehicles, especially 
passenger vehicles. All the segments, except tractors, fell in January. Passenger 
vehicle (PV) registrations declined by 4.46% to 2,81,666, two-wheeler 
registrations dropped by 8.78% to 11,63,322, three-wheeler segment took the 
biggest hit with 51.31% fall to 31,059 units, and commercial vehicles slumped 
by 25% to 55,835 units. The announcement in the Budget like spending on 
infrastructure projects such as roads and public transport, will help build traction 
for commercial vehicles over a longer period. The indication of the scrappage 
policy is in the right direction. Though the indications are bright, it will take 
some time for the sales to pick up. 

The Cover Story of this edition is on the Union Budget as it was very important 
and also crucial in many ways. The story carries in detail the hits and misses of 
the Budget and the views expressed by the captains of the industry. In addition, 
we have several other stories, including an interview with the Managing Director 
of Benelli India. 

Hope you enjoy reading this edition. 

Sheeja Sasindran

Managing Editor & Publisher
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2021 will be an exciting year 
for Benelli - Vikas Jhabakh

OEM

Sheeja Sasindran

Benelli motorcycle has the 
personality to spare and is 

immediately recognisable for its 
engaging design and its unmistakable 
looks. The company wants to put 
the world in motion and project its 
customers in the future. It opens 
doors to past, present and future 
motorcycle enthusiast thanks to 
brand new models with innovative 
designs, cutting edge and, at the 
same time, easy to drive. Since 2005 
Benelli is part of the QJIAN JIANG 
group, the first group in China for 
size and manufacturing capacity in 
the motorcycle field. Benelli made 
its re-entry into the Indian market in 
2018 and gained recognition over 
the last two years. In an interaction 
with Sheeja Sasindran, the Managing 
Director of Benelli India, Vikas 
Jhabakh, says, company’s focus is on 
filling the gaps in its portfolio and 
provide a comprehensive experience 
to its customers. Edited excerpts: 

What is the impact of 
COVID-19 on Benelli 
India in terms of sales, 

new product introduction and 
employees?

Ensuring business continuity 
was one of the major priorities. 

While doing this, we ensured that 
we don’t lose sight of the crisis’s 
long-term implications. We have 
managed to tackle the pressure areas 
proactively and have adopted means 
to revamp our existing processes and 
strategies, increasing resilience and 
providing stability to the business. 

Respond, recover and rebuild are 
the mantras that are the key focus 
areas for the company in the post-
COVID era. Since the BS6 introduction 
couldn’t go through in April due to 
lockdown, there were no inventory 
holding issues. Nonetheless, we 
have been working very closely with 
our dealers and have been in touch 
throughout this period. We made sure 
we took care of them by introducing 
various initiatives to get them through 
this period. 

As far as after-sales business is 
concerned, we have a fairly decent 
bike park in all the cities we are 
present in. This has allowed the after-
sales business to open up to a large 
extent, which has helped manage the 
liquidity flow. We have started spare 
parts supply as well.

At present Benelli 
India has about seven 

or eight vehicles with only 
one in BS6. When we met 
a couple of years ago in 
Chennai, you mentioned that 
you would launch a range of 

bikes in the following two 
to three years. Are the plans 
intact? 

2020 has been a tough year 
for the industry. The lockdown 

has pushed all plans by 3-4 months. 
Globally, markets have opened up in 
different timelines and varying stages. 
This has resulted in a major disruption 
in the supply chain for parts and 
material. Moreover, there have been 
large delays in sea transport transit 
due to container shortages across all 
major ports. These are some of the 
major reasons that BS6 launches that 
were scheduled for Q3 2020 (FY) 
have been pushed by a few months. 
2021 is going to be an exciting year 
for Benelli as we are positioned to 
introduce up to six Benelli models in 
the BS6 format.

Which are the segments 
you will be focusing on 

in 2021? 

We will be focusing on the 
Touring, Adventure, Scrambler, 

Naked and Sports segments in 
2021. Initially, we will commence by 
bringing back the 500cc bikes. Post 
this, the focus will shift to the sub-
500cc segment.

Are you planning to 
introduce any electric 

motorcycles in India? If so 
elaborate?

Benelli already has a robust 
R&D setup in the EV space. 

There are EVs already being supplied 
to other parts of the globe. We are 
very happy to see that the Indian 
government is also taking very 
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proactive steps on EV. When the time 
is right, and the market is ready, we 
will indeed work on bringing electric 
vehicles to India.

Can you tell us about 
your retail sales 

outlets? How many you have 
at present and what are your 
plans? 

As of today, Benelli India 
has 36 showrooms spread 

across the country, and we have 
another eight outlets that are under 
various stages of completion. We 
have already started ramping up the 
completion process at these locations 
and will be launching them soon.

This should take our footprint count 
to 42 outlets across India. While 
COVID-19 has set us back up to some 
extent, we are confident about setting 
up a total of 50 outlets by the end of 
this financial year, out of this count, 
around 50% penetration would be 
into smaller towns. 

Elaborate on the 
initiatives you are 

planning to take to improve 
ownership experience?  

There is a range of value-
added services on offer, for 

the Imperiale 400. To start with, the 
Imperiale 400 comes with a 2-year 
complimentary service that includes 
five periodic maintenance services. 
During these five services, the labour 
cost is complimentary and the cost 
of all five services in total, including 
spares and consumables, is just Rs 
8,936+tax. The interval between each 
service is 6,000 kms. For a peaceful 
ownership experience, the Imperiale 
400 also comes with best-in-class, 
3-years unlimited KMS warranty. 
We have also introduced a 3rd-year 
Annual Maintenance contract, which 
enables the customers to save up 
to 52% cost over the actual cost of 
two periodic maintenance services. 
We also have a 24X7 Road Side 
Assistance facility for getting the 
vehicles serviced.

Can you elaborate 
on the aftermarket 
initiatives? Other 

than retail sales, how many 
touchpoints you have for 
Service and Spares? 

 We have been conducting 
DIY (Do It Yourself) service 

training sessions at our dealerships 

for the customers. Our Benelli owners 
learn the basics of keeping their 
Benelli roaring. Our in-house experts 
train them on how to disassemble 
& assemble the various parts of 
Imperiale 400. Our showrooms are 
not just a place to serve customers 
but a platform for enthusiasts to 
come and interact with other like-
minded riders.  All our dealerships 
are Benelli 3-S facilities across the 
country. 3-S is attributed to ‘Service, 
sales and spares’. 

Do you have any 
clubs/associations for 

Benelli owners- if so, please 
elaborate?

We had announced the launch 
of Imperiale Raiders Club for 

the new generation of riders in 2020. 
Labelled as Blue-Blooded Riders, the 
Imperiale owners are brought under 
a single platform to offer them an 
ultimate riding experience, thus 
celebrating oneness clubbed with 
great pride of owning an Imperiale. 
With Breakfast Rides, Day Rides, Zonal 
Rides and National Rides, we aim to 
create an exciting and adventurous 
environment across India to meet 
the expectations of even the most 
demanding riders, assuring them zero 
compromises on experience, build 
quality and reliability. 

What are your short-
term and long-term 

plans to improve the brand 
image in India? 

Our company’s focus is on 
filling the gaps in our portfolio 

and provide a comprehensive 
experience to our customers. India 
has diverse regions with different 
requirements in terms of mobility. 
Hence we are in the process of 
understanding these requirements 
and strengthen our product portfolio 
accordingly. To improve the brand 
experience, we have adopted a three-
pronged approach which includes 
enhancing the product portfolio and 
our retail footprint and increased 
customer activity with the Benelli 
riders.  /  /



8 / AUTOMOTIVE SCRIPT / FEBRUARY 2021

OEM

Tata Motors launches new  
avatar of Safari 

OEM

Script Bureau

Engine producing 170bhp. The vehicle 
can make the third-row passenger 
comfortable as it provided 832mm of 
legroom and 889mm of headroom. 
The third row also gets its own 
dedicated AC unit along with a USB 
charger, reading lamp and mobile and 
cup holder making travel for seven 
passengers comfortable. The vehicle 
features a panoramic sunroof and also 
equipped with the smart features like 
Global Close that shut the sunroof 
when the ignition is turned off, and 
rain sensor closure prevents rainwater 
from entering the cabin.

The new Safari is offered with two 
transmission options: 6-speed manual/ 
Automatic. The SUV also features 
multiple engine drive modes (Eco, City 
and Sport) married to the ESP Terrain 
Response Modes (Normal, Rough and 
Wet) for tackling rugged terrains. 
The vehicle has all-disc brakes, tyre 
pressure monitor system, six airbags, 
electronic parking brake with auto 

hold, and many more safety features. 
Hill descent control, Corner stability 
control, Off-road ABS, Hill hold assist, 
are some functions the advanced ESP 
system offers.

Coming to interiors, the Safari has 
a 7-inch coloured TFT display and a 
large 8.8-inch floating touchscreen 
system to support infotainment 
needs. The audio system is equipped 
with nine speakers from JBL. Android 
Auto and Apple car play systems offer 
connectivity while Media, Phone & 
Navigation can be mirrored between 
the Infotainment screen & Instrument 
cluster.

The company has also equipped 
the new Safari with connected car 
technology called iRA- Intelligent Real-
Time Assist. Users can use iRA to send 
remote commands to their vehicle, 
track vehicle location, set Geo-
fencing, Time fencing and more.  /  /

Tata Motors has launched a new 
avatar of Safari, its flagship 

SUV, combining the legacy and 
performance of the previous version 
with its Impact 2.0 design language. 
It has also been augmented with the 
capability of OMEGARC derived from 
Land Rover’s renowned D8 platform.

Offered in six variants- XE, XM, XT, 
XT+, XZ and XZ+ in Royale blue, 
Orcus white and Daytona Grey 
colours, the new vehicle is available in 
six and seven-seat configurations. It 
offers better ride and handling, along 
with premium and spacious interiors 
besides, packing top-of-the-line 
safety, technology and connectivity 
features.

“Safari always stood four main things- 
power, prestige, performance and 
presence. The presence is something 
that design really helps to establish 
in all the Safari generation, and the 
new one is no different. Building on 
the capable OMEGARC platform, 
we bring in our Impact 2.0 design 
philosophy which people have 
loved and appreciated. It is always 
a movement of excitement but also 
responsibility when you redesign an 
icon, a legend. Our new Safari, I think, 
lives up to its legendary status. The 
new Safari brings a new interpretation 
for those evolved customers, those 
who like to seek adventure in their 
daily life and they like to do things 
in groups,” said Pratap Bose, vice-
president- Global Design at Tata 
Motors.

The new SUV provides versatility and 
strong performance from its powerful 
Kryotec 2L Turbocharged Diesel 
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Triumph launches  
new Tiger 850 Sport

OEM

Script Bureau

cartridge forks and gas pressurised, 
preload-adjustable RSU, 5” TFT 
instruments, Road and Rain riding 
modes, with dedicated throttle and 
traction control maps, all LED lighting, 
including distinctive daytime running 
light (DRL), adjustable screen and ABS 
and Switchable Traction Control.

The new Tiger 850 Sport shares 
the same innovative T-plane crank 
as the latest generation Tiger 900 
range, with its own unique 850 tune. 
Designed for a more accessible and 
manageable delivery of usable power 
and torque, the new 850 delivers 
enhanced all-round easy-riding 
versatility for commuting, touring or 
just having spirited two-wheeled fun 
at the weekends.

The T-plane triple crank and its 
1-3-2 firing order give the 850 triple 

outstanding tractability at low rpm, 
which translates into an enhanced 
connection between the rider and the 
rear wheel, responsive and intuitive 
road-riding performance. This new 
and unique engine configuration has 
an incredibly distinctive sound, with 
the throttle characteristics and feel 
of a twin lower down, married to the 
rich and responsive torque delivery of 
a triple in the mid-range and top end.

Peak power comes at 85PS @ 8,500 
rpm and peak torque is 82Nm @ 6,500 
rpm, with a smooth and linear power 
and torque delivery available from 
low engine speeds and across the rev 
range. The engine’s responsiveness is 
complimented by the slip and assist 
clutch, which reduces lever effort 
and provides additional comfort on 
both long journeys and in urban 
environments. /  /

T riumph India Motorcycles has 
launched the Tiger 850 Sport 

in India at Rs 11.95 lakhs (ex-
showroom), making it the most 
affordable adventure bike from the 
brand in India and globally.

Developed from the latest generation, 
the Tiger platform, with all of the 
dynamic poise and agile handling 
that the Tiger is known for, combined 
with a new ‘tailor-made’ performance 
and specification set-up, designed to 
deliver an even more manageable, 
accessible and intuitive road-focused 
adventure riding capability.

Tiger 850 Sport has a comfortable 
upright riding position designed 
for optimum rider comfort. It also 
features a built-in, easily adjustable 
seat height mechanism, enabling the 
rider to change the seat height by 
20mm. The large 20-litre fuel tank 
offers a riding range of around 300-
350 km. The adjustable windscreen 
further fends off windblast, helping 
reduce overall rider fatigue.

Powered by a dedicated 850 triple 
engine, the bike generates a peak 
power of 85PS @ 8,500rpm, and 
peak torque of 82Nm @ 6,500rpm. 
With all the advantages of a Triumph 
triple, with the perfect combination 
of responsive power and torque low 
down, and across the rev range, it 
is tuned for an even more accessible 
and manageable delivery. The bike 
is equipped with high specification 
technology systems fitted as standard 
to support the high performance 
requirements. This includes Brembo 
Stylema brakes, with twin 320mm 
discs, Marzocchi upside-down 
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Maserati launches Ghibli MY21
Script Bureau
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I talian luxury sports car manufacturer 
Maserati has launched the Ghibli 

MY21 range in India at a starting price 
of Rs 1.15 crores. Interestingly it the 
first car to offer a hybrid model in the 
company’s history. The new model 
carries forward the spirit that shaped 
the original Ghibli back in 1966.

The 2021 restyled signature grille 
bearing the iconic Maserati Trident 
clearly states your daring character. 
Inspired by the Giugiaro-penned 
Maserati 3200 GT “boomerang” rear 
lights that pioneered the use of LED 
in the industry, the new MY21 tail 
lights are a delight for your inevitable 
followers to admire. Dynamically 
sculpted curves and gracefully flowing 
lines. A striking coupé look makes it 
impossible to go unnoticed.

minimises weight and retains the 
perfect 50:50 weight distribution.

The company collaborates with 
Brembo, the global leader in the 
design and production of braking 
systems. Maserati brake callipers 
add a substantial touch of style to 
your car with their metallic colour 
flashing from behind the wheel 
rims. Release and close the trunk 
with a foot movement in the area 
under the rear bumper. Sensors will 
detect foot movement all along and 
underneath the central portion of the 
rear bumper. This system will only 
operate when the key fob is within a 
3-foot range.  The Ghibli is equipped 
with Skyhook suspensions with shock 
absorbers to deliver continuous 
damping variation. The system uses 
sensors that monitor each wheel’s 
movement and the vehicle body to 
determine the road conditions and 
how the vehicle is being driven. It 
then instantly adjusts each damper for 
optimal ride comfort.

The spark of electrification ignites 
Maserati’s future with the new Ghibli 
Hybrid, the Trident Brand enters the 
world of electrification. The new 
Ghibli Hybrid represents one of the 
most ambitious projects for Maserati, 
which after the announcement of 
the new MC20 super sports car now 
sets the seal on another step forward 
towards the brand’s new Era. /  /

In addition to class-leading 3.0-litre 
V6 & V8 Petrol engines, an all-new 
4-cylinder 2.0-litre engine with a 
48V Hybrid system is now available. 
All powertrains offer everything you 
would expect of Maserati: massive 
power, snarling responsiveness, 
effortless long-distance refinement 
and impressive efficiency. 

The Full-LED Adaptive Matrix 
headlamps accentuate the distinctive 

Maserati look while significantly 
improving visibility and lower energy 
usage. With 15 LEDs operating at full 
beam, these headlamps offer a 200% 
greater field of vision than traditional 
headlamps.

The MY21 Ghibli is equipped 
with a comprehensive range of 
Level-2 ADAS, the highest level 

of autonomous driving currently 
permitted. It means even greater 
peace of mind in a variety of traffic 
conditions. 

Lightweight construction and 
intelligent systems are key to the 
inimitable pleasures of grand touring. 
This is demonstrated by a rigid and 
secure steel cell using an array of 
steel and aluminium alloys. This 
configuration maximises strength, 
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Renault India has announced 
that it has commenced the 

mass production of its brand new 
compact SUV Renault KIGER at its 
manufacturing facility in Chennai. 
Dispatches have also started to 
Renault’s network of more than 500 
dealerships across India. 

Renault KIGER is the latest in the line 
of revolutionary products to be first 
launched in India, followed by other 
markets. After the initial exhilaration 
created by the reveal of its show car, 
Groupe Renault globally premiered 
the eagerly awaited Renault KIGER in 
India recently. 

Renault KIGER has already made 
a striking presence thanks to its 
stunning design, which depicts a 
powerful personality. The vehicle has 
been designed with a host of sporty 
and muscular elements and stands 

OEM

Renault India Debuts Kiger

OEM

Script Bureau

out as a true SUV. On the inside, it’s 
smart cabin combines technology, 
functionality and roominess. 

Powered by a new turbocharged 
1.0L petrol engine the vehicle 
ensures a sporty drive and will be 
complemented by multi-sense drive 
modes which offer the flexibility 
to best suit the customers driving 
preferences.

“After Duster, Kwid and Triber, we 
are now preparing for the launch of 
Renault KIGER, a modern SUV that 
is a perfect fit for the Indian market. 
KIGER combines the best Renault has 
to offer: our expertise in innovative 
cars with the creativity and in-depth 
knowledge of customer needs. A 
strong proof that Renault really is 
a game-changer,” shared Fabrice 
Cambolive, SVP, Renault Brand, Sales 
& Operations. True to the promise 

of the show-car, Renault KIGER is 

a robust, dynamic and generous 

SUV. Armed for travel in the urban 

jungle, we also designed it for the 

outdoors and to easily navigate any 

type of road conditions. KIGER has 

a distinctive SUV look and its long 

wheelbase enables great space and 

volume on board. Its ‘smart cabin’ has 

been specially designed to encourage 

sharing and convenience,” added 

Laurens van den Acker, EVP, Head of 

Design, Groupe Renault.

Venkatram Mamillapalle, Country 

CEO & Managing Director, Renault 

India Operations, shared, “Renault has 

continued to move forward in India 

and has navigated the challenging 

macro-economic environment, 

bettering the industry trends. We have 

managed this by our robust business 

strategy, which includes our exciting 

product range, laser-sharp focus on 

quality and customer centricity and 

our aggressive network ramp up 

across the country. Today, we take 

another major step in India with the 

global reveal of Renault KIGER, our 

all-new B-SUV which will stand out 

as an excitingly sporty, super smart 

and attractively stunning offering. 

Following Duster, which made SUVs 

accessible to a large set of people, 

not just in India but across the world, 

Renault KIGER will once again make 

SUV aspirations accessible to a whole 

new set of customers and we look 

forward to building on our increasing 

customer base with this new  

game-changer.” /  / 
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A fter witnessing a one-time year-
on-year growth in December, 

vehicle registrations have gone back 
to a negative trend in January 2021. 
According to latest data released 
by the Federation of Automobile 
Dealers Associations (FADA), the 
vehicle registrations fell by 9.66% in 
January 202, due to non-availability 
of vehicles on account of the scarcity 
of semiconductors, fading pent-up 
demand, recent price hikes and the 
absence of festivities and auspicious 
days reduced the registrations in 
January.

The sales drop was witnessed in 
all the categories except tractors. 
Passenger vehicle (PV) registrations 
dropped by 4.46% to 2,81,666 units 
in January 2021 against 2,94,817 
units in the same month last year. 
The only hope was the new launches 
and SUVs that continued to see high 
traction and restricted the fall in PV 
registrations by a bigger margin.

According to the apex body,  
two-wheeler registrations declined 

Vehicle registrations fall 9.66% 
in January 2021 

Script Bureau

OEM

passenger vehicles, though the 
enquiry levels and bookings were 
high.” Added fuel to the fire is the 
recent price hike by the auto OEMs as 
vehicles have become more expensive 
for the lower and middle-income 
class. Commercial vehicle registrations 
were also hit as vehicle financing was 
not yet back to normal and because 
of the high BS-VI cost, Gulati said.

On the outlook for the industry, 
FADA said the announcement of the 
scrappage policy (though voluntary) 
is in the right direction. The spending 
on infrastructure projects like roads 
and public transport will help build 
traction for commercial vehicles over a 
longer period.

With the high base and continued 
shortage of semiconductors on the 
one hand and the gradual opening 
of academic institutes and businesses 
and the effectiveness of the COVID 
vaccines on the other, the dealer 
body continues to keep a guarded 
optimism about vehicle registrations 
in the Q4 of this financial year, FADA 
added. /  / 

by 8.78% to 11,63,322 units from 
12,75,308 units in January 2020. 
While the dealer inventory for PVs 
continued to drop and slumped to 
the range of 10-15 days, two-wheeler 
inventory was at 30-35 days. 

The three-wheeler segment took 
the biggest hit with 51.31% fall to 
31,059 units in January 2021 against 
63,785 units in the same month last 
year. Registrations of commercial 
vehicles declined by 25% to 55,835 
units in January 2021 against 74,439 
units in January 2020. However, 
tractor continued its momentum with 
a growth of 11.14% to 60,754 units.

Vinkesh Gulati, President, FADA, said, 
“Auto Industry clearly misjudged 
the demand which returned after 
the lockdown. The industry’s 
underestimation of post-COVID 
rebound along with the chip-makers 
prioritising high volume and more 
lucrative consumer electronics market 
created a vacuum for semiconductors. 
This reduced the supply for all 
categories of vehicles, especially 



14 / AUTOMOTIVE SCRIPT / FEBRUARY 2021

OEM

Volkswagen India has opened a 
new dealership in Puducherry, 

augmenting its presence in southern 
India. This is 3S facility and offer 
sales, service and spares. The 
facility comprises a 5-car display 
in the showroom that presents 
Volkswagen’s new SUVWs (Tiguan 
Allspace & T-Roc) and the best-sellers 
–Polo & Vento for customers to view 
& experience. Along with seven 
service bays, the outlet will cater to all 
the region’s service and maintenance 
repairs, handled by highly trained and 
skilled technicians.

With the launch of the Volkswagen 
Taigun planned for 2021, the 
brand has been working towards 

Volkswagen India opens new 
dealership in Puducherry

Script Bureau

Script Bureau

strengthening of its network 
presence across India. 
According to the company, the 
objective is to expand its sales 
and service network in tier-2 
and tier-3 markets to ensure 
accessibility of Volkswagen 
products and services to Indian 
customers. 

Ashish Gupta, Brand Director, 
Volkswagen Passenger Cars India 
said, “The Southern region has 
always been an important region for 
Volkswagen India. With the launch of 
our biggest product offering –Taigun 
planned for 2021, the new facility in 
Puducherry will amplify our presence 
in the region.”

Speaking on the new sales & service 
facility’s launch, Arun Uppuswamy, 

Director, M/s. KUN Capital Motors, 

“Over the last decade, we have built 

a strong and credible partnership with 

Volkswagen India. With the launch 

of the new facility in Puducherry, 

we look forward to presenting 

Volkswagen’s robust product portfolio 

in 2021 and offering our customers 

the best experience.” /  / 

Maruti Suzuki Swift has reinforced 
its legacy by becoming the 

best-selling car in the calendar year 
2020. With its dynamic features, 
global styling, solid stance and power-
packed performance, the compact car 
has surpassed its own records.

Shashank Srivastava, Executive 
Director (Marketing & Sales), Maruti 
Suzuki India Limited, said, “Maruti 
Suzuki Swift has been the best-selling 
premium hatchback in the country 
for the past 15 years with over 2.3 

Maruti Swift leads in 2020
million delighted customers. Despite 
the adverse impact of COVID-19, 
brand Swift sold over 1,60,700 
units in CY 2020, emerging as the 
top brand in the pecking order. We 
take this opportunity to thank our 
loyal customers for their constant 
support and trust in brand Swift. I 
am confident that with continuous 
customer support, Swift will 
successfully achieve many more 
milestones in future.”

According to the company, Swift, 
with its global styling and engine 
performance, is the only car to win 
the prestigious Indian Car of the 

Year (ICOTY) award three times for 

each of its generation. With more 

than 53% of customers below 35, 

Maruti Suzuki Swift has established 

itself as the ‘Coming of the age’ car 

with its tech-savvy features, value-

for-money offerings and sporty 

design. Customers vouch for Swift’s 

bold and distinctive look, sweptback 

LED headlamps, aggressive front 

grille and cockpit-style interiors. In 

addition, the advanced technology 

and safety features strengthen Swift’s 

distinguished legacy.  /  /
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Daimler India Commercial Vehicles 
(DICV), the wholly-owned 

subsidiary of Daimler AG, Germany 
and operating under the umbrella of 
Daimler

Trucks Asia, began its offensive in the 
India market with a bang. Recently 
the company launched six new trucks 
and two new buses focusing on user-
centric features and design elements.

In the truck segment, the company 
unveiled six trucks- BSafe Express, 
reefer truck for transportation of 
vaccines, 1917R, 4228R Tanker, 
1015R+, 42T M-Cab, and 2828 
construction vehicle. For the bus 
segment, the company introduced 

DICV fields new ranges of 
trucks, buses  

Script Bureau

two new BharatBenz buses. To hit the 
road soon these vehicle will be wide-
body 1017 variant with a seating 
capacity of up to 50. Besides, 1624 
chassis also available with a parabolic 
suspension, the company said.

Satyakam Arya, MD & CEO Daimler 
India Commercial Vehicles, said, "In 
today's rapidly-changing environment, 
it is vital to meet the dynamic needs 
of society. With this in mind, we 
proudly introduce BharatBenz's 
expanded new range with special 
COVID-prevention features. Both 
new and current customers will be 
delighted by our updated portfolio 
offering the industry's best TCO, 
as well as our new loyalty program 
designed to reward the customers 
for their trust placed in brand 
BharatBenz." 
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The new trucks and buses come 
with DICV's Profit Technology+ 
that delivers best in class fuel 
efficiency, superior safety and 
comfort, unmatched reliability, lowest 
maintenance costs and connected 
trucks and buses.

Among the six newly launched trucks, 
Bsafe Express, which was launched 
earlier, is for safe transportation of 
COVID vaccine across the country 
and even export purposes. The BSafe 
Express ranges from 10 tonne to 42 
tonne, fully built reefer trucks, and 
custom-built for pharma and vaccine 
logistics. 

The second model offering in the 
truck is 1917R which is available in 
20, 22, 24, and 31-foot load span 
options. Suitable for a wide range of 
on-highway applications and effective 
for freight movement, these are 
suitable for FMCG and e-commerce.

The 4228R features an innovative M 
cab, granting it one of the longest 
loading spans for fully built trucks 
in its class. The M Cab retains all 
the safety and comfort features of 
BharatBenz's proven factory fitted 
cabin. It has additional room for the 
load span to grow, which allows the 
overall loading span of 31 ft, suitable 
for parcel and container applications. 

In addition, a special variant - 4228R 
with a fully-built 34-kiloliter tanker 
has been designed with a wide 
range of safety features, making the 
vehicle a preferred choice for POL 
applications. 

The 1015R+ stands as a classic 
example of BharatBenz's technological 
prowess. The earlier 1015R has 
been upgraded with customised 
powertrain mated with G85 gearbox 
that strengthens its reliability and 
gradeability. The 2828C is now 
available with 22 cubic meter loading 
capacity refreshed with COVID-
protection features to cater to coal 

transportation. It comes with the 
longest wheelbase in its class, making 
it the most stable coal carrier in the 
market. 

To address the public's concerns 
regarding social distancing during 
travel, the company offers an all-
new 1017 bus with a 50 seating 
capacity that is ideal for staff, school, 
and college. The additional capacity 
allows customers to maintain social 
distancing and delivers a secured 
bus journey experience.  The other 
category is the 1624 chassis that 
comes with a parabolic suspension. 
This is a high demand product 
from the mofussil bus customers, 
and popular for staff and short 
intercity applications. The company 
tries to bridge the demand gap 
by introducing air suspension and 
parabolic suspension offerings in the 
intercity segment. 

COVID made companies to offer 
solutions that can safeguard 
passengers and drivers as well. To 
support this intent, the company has 
introduced BSafe Pack, which consists 
of infection-proof fabric seats, safety 
kits and disinfection fogging machines 
across the entire portfolio. It has 
taken the driver safety to the next 
level to make its cabs even safer. 

"We are going to introduce our 
Besafe packs in our trucks. Seats will 
come with infection proof fabrics. 
We will also add physical separation 
between the driver's seat and the 
crew resting area. We will also offer 

a COVID safety kit which will contain 
an M 90 mask, hand sanitiser and the 
surface disinfectant. Apart from this, 
we will also offer optional equipment 
like disinfection fogging machine, 
and UV sanitiser box. BSafe Pack 
comes with BharatBenz trucks at no 
additional cost," said Pradeep Kumar 
Thimmaiyan, Vice President, Product 
Engineering, DICV. 

DICV already offers an effective air 
conditioning system, central locking 
system, cruise control, and driver 
attention monitoring system for the 
safety purpose. "In terms of safety, 
our cabin is one of the best in terms 
of strength when it comes to a 
crash. Statistically, we have the least 
mortality rate in case of an accident. 
It's almost zero," added Pradeep 
Kumar Thimmaiyan.

On the bus business segment, Karl-
Alexander Seidel, Head of Daimler 
Buses India said, "Unfortunately, 
the transportation industry is not as 
picking up as the other industries, 
because still, the passengers are very 
careful in using public transportation. 
So, therefore, we have also thought 
of how we can make the passenger's 
life safe. We also have the separation 
from the driver to the passengers. We 
also have the sanitising kits, a UV filter 
and fresh air to the AC and disposable 
seat covers. We have touchless 
entry points with pneumatic doors 
and temperature sensors and auto 
sanitiser at the entry."

Last year, the company had 
introduced its new range of BS-VI 
trucks and buses with the lowest 
cost of ownership through the 
profit technology plus. Arya said 
this technology delivers best in class 
fuel efficiency, superior safety and 
comfort, unmatched reliability, lowest 
maintenance costs, and connected 
trucks and buses. "It is no secret now 
that the new portfolio has helped us 
to create a much larger share of the 
market than before. And we will keep 
this momentum going," Arya said.  /  /
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The Union Budget 2021 presented 
by the Finance Minister Nirmala 

Sitharaman was very important 
and also crucial in many ways as it 
followed an unprecedented pandemic 
crisis. The first Budget of the decade 
addressed several issues and did not 
touch certain crucial aspects of the 
economy. According to the Economic 
Survey, the country will experience 

Aatma-nirbhar Bharat goal visible 
in the Union Budget 2021

Sheeja Sasindran

a current account surplus for the 
first time after 17 years. Given the 
indication, there were initiatives to 
give maximum liquidity at the hands 
of the people to boost the demand. 
It is said that the transport sector is 
the wheel of the economy and the 
automotive industry is one of the 
key segment contributing to the 
manufacturing GDP. The industry 

was waiting for some relief as during 
the last three years the industry 
suffered on account of new safety, 
insurance, axle and emission norms, 
leading to a substantial increase in 
acquisition cost. Few announcements 
gave big relief to the industry. Firstly, 
it is the announcement on the 
Voluntary Vehicle Scrappage Policy. 
The Finance Minister said, “We are 
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separately announcing a voluntary 
vehicle scrapping policy, to phase 
out old and unfit vehicles. This will 
help in encouraging fuel-efficient, 
environment-friendly vehicles, thereby 
reducing vehicular pollution and oil 
import bill. Vehicles would undergo 
fitness tests in automated fitness 
centres after 20 years in case of 
personal vehicles, and after 15 years 
in case of commercial vehicles. Details 
of the scheme will be separately 
shared by the Ministry.”

Secondly, the announcement is on 
spending Rs 18,000 crores to support 
the acquisition of over 20,000 buses. 
The Minister said, “We will work 
towards raising the share of public 
transport in urban areas through 
expansion of metro rail network and 
augmentation of city bus service. A 
new scheme will be launched at a 
cost of Rs 18,000 crores to support 
the augmentation of public bus 
transport services. The scheme will 
facilitate deployment of innovative 
PPP models to enable private 
sector players to finance, acquire, 
operate and maintain over 20,000 
buses. The scheme will boost the 
automobile sector, provide a fillip to 
economic growth, create employment 
opportunities for our youth and 
enhance ease of mobility for urban 
residents.” It may be recalled that 
the bus segment suffered maximum 
in the commercial vehicle segment 
as people refrained from travelling 
by bus due to the pandemic and the 
need for social distancing. Therefore, 
this announcement will certainly 
boost the demand for the ailing 
commercial vehicle industry and 
M&HCV segment. 

Thirdly, infrastructure allocation and 
100% tax exempted for investment 
in Indian infrastructure projects. “I am 
also providing an enhanced outlay of 
Rs 1,18,101 lakh crores for Ministry 
of Road Transport and Highways, 
of which Rs 1,08,230 crores is for 
capital, the highest ever,” she said. 
Additionally, Highway infra work 
proposed include building 8,500-
km of highways by March 2022 and 
3,500 km corridor in Tamil Nadu, 

1,100 km in Kerala at an investment 
of Rs 65,000 crores and 675 km in 
West Bengal at a cost of Rs 95,000 
crores, and 1,300 km in Assam in the 
next 3 years. This will help in boosting 
the construction equipment sales and 
heavy truck and tipper industry. It will 
also lead to better demand from the 
rural and wage-earning community 
from the country. 

Fourthly, MSME and Startups. The 
Minister said, “We have taken a 
number of steps to support the MSME 
sector. In this Budget, I have provided 
Rs 15,700 crores to this sector, more 
than double of this year’s BE.” 

In addition the allocation of Rs 
50,000 crore for National Research 
Foundation is a good move. The 
Finance Minister said, “In my 
Budget Speech of July 2019, I had 
announced the National Research 
Foundation. We have now worked 
out the modalities and the NRF 
outlay will be of Rs 50,000 crores, 
over 5 years. It will ensure that the 
overall 24 research ecosystem of the 
country is strengthened with a focus 
on identified national-priority thrust 
areas. This may help the sector in 
terms of encouraging R&D.”

However, there were some 
announcements that the automotive 
industry worries about. Custom 
Duty Hike on Auto Parts: “There is 
immense potential in manufacturing 
heavy capital equipment domestically. 
We will comprehensively review 
the rate structure in due course. 
However, we are revising duty rates 
on certain items immediately. We 
propose to withdraw exemptions 
on tunnel boring machines. It will 
attract a customs duty of 7.5%; and 
its parts a duty of 2.5%. We are 
raising customs duty on certain auto 
parts to 15% to bring them on par 
with the general rate on auto parts. 
We are proposing certain changes to 
benefit MSMEs. We are increasing 
duty from 10% to 15% on steel 
screws and plastic builder wares,” she 
said. Increase in custom duty rates on 
components of vehicles from 10% 
to 15% i.e. frames and forks, wheel 

rims & spokes, hubs, brakes, saddles, 
pedals & crank gear, etc will have 
a negative impact especially in the 
current situation. This will increase 
production cost in the short to mid-
term until the manufacturing of these 
components gets developed in India. 
On the positive side, this is done to 
encourage localisation.

The industry expected GST 
rationalisation on automobiles as it 
needed an urgent boost, especially for 
the two-wheeler and entry-level cars. 
The industry is also worried about 
ever-increasing fuel prices. At present, 
both petrol and diesel currently 
attract a total of almost 70% tax 
including cess, state and central GST, 
which is hampering the prospects 
for the overall economy and demand 
for vehicles. However, the Minister 
said, “Consequent to the imposition 
of Agriculture Infrastructure and 
Development Cess (AIDC) on petrol 
and diesel, the Basic excise duty (BED) 
and Special Additional Excise Duty 
(SAED) rates have been reduced on 
them so that overall consumer does 
not bear any additional burden. 
Consequently, unbranded petrol 
and diesel will attract basic excise 
duty of Rs 1.4, and Rs 1.8 per litre 
respectively. The SAED on unbranded 
petrol and diesel shall be Rs 11 and 
Rs 8 per litre respectively. Similar 
changes have also been made for 
branded petrol and diesel.”  

Also, there was no relief on personal 
income tax. The individuals are 
the biggest spender, and any 
support given to them will help the 
automotive industry. There was no 
direct announcement for electric 
vehicles as well in the Budget.

Kenichi 
Ayukawa, 
President, 
Society of Indian 
Automobile 
Manufacturers 
(SIAM) said, 
in a visionary 
budget, the 

government has adopted an 
expansionary stance with a thrust on 
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infrastructure building with measures 
for efficiency improvement and 
increasing competitiveness. Good 
macroeconomic growth will translate 
to good auto sector demand. 
Specifically, the vehicle scrappage 
scheme has good intent and the auto 
industry would be keen to work with 
the Government on suggestions for 
maximising benefits to environment 
and society.

ACMA, the apex 
body representing 
India’s auto 
component 
sector, expressed 
satisfaction on 
the measures 
announced in the 
Union Budget 
especially for 

the focus on health & well-being, 
infrastructure, inclusive growth, 
human capital, innovation & R&D 
and reforms in governance. Thanking 
the Union Finance Minister, Nirmala 
Sitharaman, Deepak Jain, President 
ACMA, said, “The vision of an 
Aatma-nirbhar Bharat enshrined 
in the Union Budget, coupled with 
the ‘Sankalp’ of ‘Nation-First’ will 
be the bedrock to propel us further 
as we redefine our economy in a 
post-pandemic world. The significant 
outlay for vaccination in the country 
will add to the confidence of a 
resurgent India. Announcements 
with regards increased spend on road 
infrastructure, voluntary scrappage 
policy, Research & Development 
and PLI among others, augur well 
for the automotive sector. Further, 
continued focus on building rural 
and agricultural infrastructure and 
prioritising agriculture credit growth 
will have long-term positive impact on 
rural demand for vehicles.”

He further said, “Increase in 
basic customs duty on select auto 
components will encourage local 
manufacturing of such items. It is also 
heartening that the budget outlay for 
the MSME sector has been doubled 

compared to last year. The auto 
component industry is dominated 
by MSME and this will provide them 
the necessary succour as the industry 
recovers.”

Prashanth 
Doreswamy, 
Country Head, 
Continental India & 
Managing Director, 
Continental 
Automotive 
Components 
(India) Pvt Ltd, 
said, “We are 
pleased to hear the government’s 
decision on allocating Rs 1.97 lakh 
crores for PLI schemes, the industry 
will benefit from the increased local 
manufacturing. The voluntary vehicle 
scrappage policy is a positive sign. We 
await further details that could give 
an idea of the actual impact of this 
policy.”

Pankaj M 
Munjal, Chairman 
and Managing 
Director, HMC, 
a Hero Motors 
Company, said, 
“As expected, the 
Finance Minister 
has ensured 
that the focus of 

the Budget has been on inducing 
a much-needed economic revival 
in a contracting economy. The 
commitment to infuse significant 
spending into building infrastructure 
projects and strengthening roads, 
public transport and metro systems 
augurs well for the automobile 
sector as well as for the economy 
at large as it will generate much-
needed activity and employment in 
the economy. Taking note of the 
menace of air pollution, the Finance 
Minister has also proposed an outlay 
of Rs 2,217 crores to help 42 urban 
centres address the environmental 
concern. This is a highly welcome 
move. However, we hope the 
measures initiated to utilises these 

funds to tackle air pollution give due 
importance to promoting cycling as 
an environmentally friendly mode of 
transport. We would like to see the 
42 urban centres demarcated for 
this support using it among other 
things to lay down dedicated and 
safe cycling tracks. However, from 
the manufacturing perspective, we 
would have liked to see dedicated 
announcements to help India’s bicycle 
sector improve its manufacturing 
capacity and export competitiveness 
under the Atm Nirbhar Bharat 
initiative. We would also liked to 
see a greater rationalisation of GST 
structure and its compliance.”

Warren Harris, 
CEO & MD Tata 
Technologies, 
said, “With a 
significant outlay 
on infrastructure 
spend and the 
much-needed 
Vehicle Scrappage 
policy, the 
government of India has finally set 
the tone for recovery of Auto Sector 
which has been significantly impacted 
by the pandemic. This will not only 
help boost the demand for production 
of Commercial vehicles but also 
support the entire transportation 
ecosystem. Also, while it would 
have been good to see some more 
initiatives to promote Electric Vehicles 
in this Budget, we are glad that 
the government has noted India’s 
critical role in the global automotive 
supply chain post-COVID 19. Specific 
initiatives through production linked 
schemes, creation of infrastructure for 
R&D and enabling skill development in 
new-gen technologies such as artificial 
intelligence (AI) and Machine Learning 
(ML) will help drive investment in 
Engineering and Research.”

Martin Schwenk, Managing Director 
and CEO, Mercedes-Benz India, said, 
“We welcome the policy stability that 
the Budget provides to the industry 
by no new announcement of direct 
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taxes, though we 
would have liked 
some reduction 
in compensation 
cess. It’s good to 
see some positive 
movement through 
the scrappage 
policy and we also 
expect the capital 

expenditures to indirectly help the 
industry. The decision to spend more 
on infrastructure despite of the high 
fiscal deficit, will boost the overall 
economic revival and we should see 
positive impact on the PV market. 
However, the increase in the rise in 
auto component duties is unexpected 
in such revival period, and it will 
increase the production cost, leading 
to higher cost for consumers. There 
could have been further push towards 
e-mobility by lowering import duties 
on EV.”

Parag Satpute. Managing Director 
at Bridgestone India Private Limited, 
said, it is a forward-looking budget. 
The outlay on healthcare and COVID 
vaccination is in the right direction 
in building health infrastructure and 
citizen confidence, both of which 
are very much needed at this stage. 
The scrappage policy for vehicles 
was a long-standing demand of the 
automotive sector and would lead to 
increased demand. 

Ashok Minda, 
Chairman & Group 
CEO, Minda 
Corporation 
Limited said, he is 
pleased to see the 
Budget 2021 that 
has committed 
Rs 50,000 crores 
for Research & 
Development for National Research 
Foundation. The foundation will 
ensure that the research ecosystem on 
the country is strengthen and focus 
on identified national-priority thrust 
areas. “We feel that green economy 
and better air quality is a national 

priority and in a decades time, when 
India is eyeing to Electric Vehicle Eco 
System, the Budget of R & D will 
further enhance its development and 
localisation. This will benefit the Auto 
manufacturing sector as a whole. 
This will additionally supplement 
Aatmanirbhar Bharat and Make in 
India.”

Nagesh 
Basavanhalli, 
Group CEO & 
MD, Greaves 
Cotton Limited, 
said, “Long 
term progressive 
budget built on 
sound strategy for 
improving national 
health and economic recovery. The 
government’s resolve to support 
manufacturing and infrastructure 
sector is commendable. The 
emphasis on government spending 
in building pan-India transport and 
allied infrastructure should have a 
positive impact in reviving consumer 
demand for vehicles. The allocation 
of a sizeable sum towards the PLI 
scheme will help the industry create 
jobs and boost economic growth. 
The recognition of the manufacturing 
sector as an integral part of the global 
supply chain and to grow the same 
in double digits, will be boost to 
the industry . While the auto sector 
would have liked to see more direct 
measures in the Budget, however the 
Scrappage policy is certainly a step 
in the right direction. This is a step in 
the right direction for both ecology 
and economy. The focus on rural and 
agri credit growth will also have a 
cascading effect on the auto sector.”

Manish 
Bhatnagar, 
Managing Director, 
SKF India, said, 
“Concentrating 
on the revival of 
the economy, this 
Budget is totally 
one of its kind. 

Along with bringing cutting edge 
technology, increasing the demand 
for new commercial vehicle (CV)
and Passenger vehicles(PV), creating 
new jobs, schemes like the PLI and 
voluntary scrappage policy are likely 
to to nurture and boost the Indian 
manufacturing industry to become 
an integral part of the global supply 
chains. Furthermore, ensuring liquidity 
in the economy and unhindered flow 
of capital, the package for roads 
and railways infrastructure is bound 
to give an impetus to the COVID-
hit economy. The robust push to 
infrastructure including economic 
corridors, manufacturing and MSME’s 
collectively, is likely to help boost 
demand for heavy & medium duty 
CV’s.”

Ashish Gupta, Brand Director, 
Volkswagen Passenger Cars, said, 
“The Budget 2021 as announced 
by the Hon’ble Finance Minister has 
potential to revive the economy at 
large. The focus on the six pillars, 
with greater impetus on healthcare, 
infrastructural & connectivity 
development and rural economy 
will have a positive impact on the 
businesses. With respect to the auto 
sector, increase in custom duty on 
certain auto parts would impact 
the input cost, although we’re yet 
to assess the financial impact. On 
the voluntary scrappage policy, 
strict governance on the fitness 
test would determine the benefit 
on the environment and pollution 
reduction.” 

Representatives from DICV said, 
“The government continues to focus 
on addressing the critical issue of 
rising pollution and on promoting 
infrastructural growth. DICV 
welcomes the government’s decision 
of introducing the voluntary vehicle 
scrapping policy and the budget 
allocation for the road projects under 
Bharatmala programme. We will 
also need to understand the actual 
infrastructure spends in the state 
government budgets that will help 
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create buoyancy in the market. With 
the announcement of infrastructure 
for roadways, we see even more 
demand for BharatBenz products 
in the construction tipper segment 
where we already enjoys a growing 
customer base. Furthermore, the push 
towards increasing national highway 
corridors will help Improve inter-
state connectivity; thereby creating a 
stimulus for fresh demand in urban 
transportation.

An incentive-based scrappage policy 
can accelerate the need for cleaner 
vehicles and will be more impactful 
for the environment. We always 
believed that a good scrappage policy 
was the need of the hour and has 
been strongly advocating for the 
introduction of a well-formulated 
scrappage policy that takes a long-
term view on sustainability. Older 
vehicles with poor maintenance and 
lesser safety and comfort features are 
a hindrance for road safety. A fitness 
test for vehicles after 15 years for 
commercial vehicles is an effective 
step in this direction. Overall, the 
scrappage policy and infrastructure 
spends will trigger the demand for the 
MHCV segment.”

Arun Firodia, 
Chairman, Kinetic 
Group, said, 
there are some 
welcome features 
announced by 
the government 
like faceless 
assessment. “I 
would like this to 

be extended to all permissions/returns 
required to start a new business 
and run the business. Digitalisation 
of interaction with Government 
authorities will reduce corruption and 
improve the ease of doing business. 
Another welcome announcement 
is the correction of inverted duty 
structure. Government has announced 
its intention to support the electric 
vehicle industry.

Speaking for 
the EV industry, 
Harsh Didwania, 
Co-Founder & 
Director, EeVe 
India said, “The 
budget is a very 
forward-looking 
one - the focus 
on infrastructure 

& spending will boost the job market 
and build confidence in the industry 
It’s a step towards a robust economic 
reform agenda, the budget did not 
talk much on the automobile sector 
specifically on EV, Raising on custom 
duty will result in an increase in the 
cost of EV, Overall 2020 has ended up 
disappointing the EV sector.”

Deepak MV, Co-founder & CEO, Etrio, 
said, “From an overall auto industry 
standpoint, the soft step towards the 
introduction of a voluntary scrappage 
policy is a welcome move. However, 
driving the implementation of the 
same through incentives/ disincentives 
and necessary infrastructure is going 
to be critical. Further, the allocation 
of Rs 1.97 lack crore towards PLI 
along with customs duty increase on 
components should spur investments 
in domestic manufacturing. The 
infrastructure investment focus 
would definitely drive demand for 
M&HCVs and construction equipment 
specifically along with boosting 
demand for mobility at large. For 
the EV industry, it’s been a bit of 
disappointment with no direct 
mention of any EV focussed initiative 
or policy including FAME. There were 
a lot of expectations from the Budget 
including ramping up of charging 
infrastructure, enablement of retail 
financing for EVs, and moderation 
of the inverted GST tax structure 
with lowering taxes on EV input 
components including the battery.”

Sharing his views on Auto LPG, 
Suyash Gupta, Director General, 
Indian Auto LPG Coalition, said, 
“While the Budget has appropriately 
focused on healthcare, infrastructure 

and of course an economic revival, 
energy transition and renewable 
energy has also received the Finance 
Minister’s attention. A notable 
announcement in this regard 
has been the announcement of 
the Hydrogen Energy Mission for 
generating hydrogen from green 
power sources. Similarly, the Budget 
furthers government’s longstanding 
commitment to non-conventional 
energy with a capital infusion of Rs 
1,000 crores to the Solar Energy 
Corporation of India and Rs 1,500 
crores to the Indian Renewable Energy 
Development Agency. The Finance 
Minister also announced the extension 
of the city gas distribution project to 
100 additional districts. While all these 
announcements are highly welcome, 
we sincerely hope the city gas project 
is diversified to include Auto LPG in 
its ambit along with CNG which is the 
current focus. Despite being one of 
the cleanest and most easily available 
gas, Auto LPG remains highly under-
utilised in India’s transport sector. 
Inclusion of Autogas in the city gas 
distribution project will not only allow 
a wider choice for consumers but will 
also be a major boost efforts to clean 
up the environment. We absolutely 
need a low hanging fruit like Auto 
LPG, which can be implemented 
immediately. With 14 of the world 
top 20 most polluted cities in India, 
we cannot wait until the next decade 
to breathe cleaner air.”

 In another welcome move, the 
government has given due importance 
to environmental concerns and laid 
out Rs 2,217 crore in allocation for 
42 urban centres for efforts to clean 
up urban pollution. “We hope under 
this outlay, the government also 
undertakes schemes to encourage 
and incentivise vehicle owners to 
switch from petrol/diesel to clean 
gaseous fuels like Auto LPG and 
CNG,” he added. /  /
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Vedanta launches new  
aluminium cylinder head alloy

Script Bureau

Vedanta Limited, a subsidiary of 
Vedanta Resources Limited and 

one of the world’s leading Oil & Gas 
and Metals company, has announced 
the formal launch of its new product - 
the aluminium Cylinder Head Alloy, a 
critical raw material for manufacturing 
cylinder heads and other automotive 
components. 

Unveiled for the domestic industry 
at the 2nd Automotive Raw Material 
Localisation Conclave & Exhibition, 
hosted by Automotive Components 
Manufacturers Association of 
India (ACMA), the new material 
helps automakers in many ways. 
The cylinder head alloy leverages 
material design to help automakers 
increase internal combustion engines’ 
efficiency for improved performance 
on emission control, in line with BS-VI 
and CAFE (Corporate Average Fuel 
Efficiency/Economy) norms. Currently, 
this alloy is entirely being imported 
into India from other countries, the 
company said.

 At the event, the company also 
showcased its diverse portfolio 
of high-quality products for the 
automotive industry in aluminium 
(Primary Foundry Alloy or PFA, 
billets, rolled products and slabs), 
zinc (hindustan zinc die-cast alloy 
and special high-grade zinc), lead 
ingot and alloy, silver bars, copper 
rods, and steel wire rods, as well 
as capabilities for high-end value-
additions, technology leadership and 
logistics to support the auto industry. 
Looking at the growing sustainability 
consciousness and faster rate of 
adoption of Electric Vehicles (EV) and 

hybrids globally, the company has also 
created a centre of excellence for R&D 
and innovation and is well placed to 
cater to the emerging needs of the 
automotive industry.

 The company has invested in creating 
this cylinder head alloy capacity of 
10,000 tonnes using world-class 
technology of Befesa (Spain) and 
Properzi (Italy). This initiative is in 
alignment with the government’s 
thrust on self-reliance to cater to the 
domestic requirement of automotive 

companies and original equipment 
manufacturers to rely on indigenously 
procured material. Localisation of the 
domestic raw material supply chain 
will surely help the Indian automotive 
industry.

 Ajay Kapur, CEO – Aluminium & 
Power, and Managing Director 
– Commercial, Vedanta Limited, 
said, “For India to become a USD5 
trillion economy by 2025 and an 
economic powerhouse, the entire 
manufacturing sector has a crucial 
role to play. India’s auto component 
sector is among the fastest-
growing but lags in contribution to 
manufacturing turnover. The Indian 
auto component industry’s aspirations 
of having a significant share of the 
global trade calls for a renewed focus 
on localisation on every business 
front, particularly with respect to 
sourcing raw materials. As India’s 
leading producer of a vast array of 
globally acclaimed metals and value-
added products, Vedanta aims to 
partner with various industry sectors, 
especially automotive and auto 
ancillary industry, across their entire 
value chain, from large players to 
MSMEs, for the nation’s growth.”

 Vedanta’s offerings for the 
automotive industry include a robust 
portfolio of value-added products in 
aluminium, zinc, lead, silver, copper, 
iron and steel, and a broad range of 
product customisations. Vedanta has 
been a leader and pioneer in enabling 
the Indian automotive and auto 
ancillary industry to access products of 
the highest quality and unparalleled 
technical service. /  / 
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BorgWarner Inc., a global product 
leader in clean and efficient 

technology solutions for combustion, 
hybrid and electric vehicles, has 
clinched a deal to supply its durable 
part-time transfer cases to the 
Japanese car manufacturer Nissan. 
This will be specific for the vehicle 
maker’s Navara pick-up and Paladin 
SUV models. This business marks the 
first time BorgWarner has supplied 
transfer cases to Nissan, significantly 
extending its existing relationship with 
the manufacturer. 

The company’s two-speed, shift-
on-the-fly transfer case features 
driver-selectable controls with an 
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BorgWarner supplies Transfer 
Cases for Nissan SUV, Pick-up

electric motor for quick, smooth and 
accurate shifting between different 
drive modes.  Part-time transfer 
cases offer various operating ranges, 
including two-wheel drive (2WD) 
high, four-wheel drive (4WD) high 
and 4WD low. A 2WD high range is 
normally used on paved, dry roads; 
4WD high is used for extra traction on 
snow-covered roads or when driving 
off-road on flat terrain, and 4WD low 
is for driving off-road on rough terrain 
or when climbing or descending 
steep grades. BorgWarner’s advanced 
transfer case solution offers impressive 
performance across operating ranges, 
allowing the driver to shift between 
two-wheel and all-wheel drive 

India’s leading Managed Hosting 
and Multi-Cloud Hybrid IT solution 
provider, Netmagic announced that 
it has elevated its strategic alliance 
with Google Cloud and has been 
recognised with the Managed Services 
Provider (MSP) status, an initiative 
under the Google Cloud Partner 
Advantage Programme. With this 
partnership, the company aims to help 
enterprises optimise their business 
workloads on the Google Cloud 
and accelerate their transformation 
journey.

modes. The system provides superior 
noise, vibration and harshness (NVH) 
performance for superior drivability 
regardless of the terrain, along with 
speedy drive mode shifting of 0.7 
seconds or less and range shifting 
of one second or less. Featuring a 
die cast aluminium case and cover 
for mass optimization, its advanced 
sensing and functional safety 
qualities make it suitable for use with 
both gasoline and diesel-powered 
combustion engines. /  / 

Netmagic strengthens  
partnership with Google

Last year, Netmagic had announced 
that it partnered with Google Cloud 
to create a Centre of Excellence 
(CoE), which will serve as a multi-
disciplinary customer showcase hub 
to develop and deliver solutions, 
leveraging Google Cloud’s modern 
application platform, Anthos. Anthos 
delivers consistent development and 
operations experience across hybrid 
and multi-cloud environments. The 
CoE team will test and build ready-
to-deploy workload based solutions 
across industries – leveraging the best 
capabilities of Google Cloud with 
Netmagic’s delivery strengths as a 
managed hosting and hybrid Cloud 

IT solution provider. Customers can 
securely and privately connect to 
Google Cloud’s global network. This 
will enable them to run a wide variety 
of workloads and derive better ROI 
with Google Cloud to drive innovation 
and agility. Additionally, Netmagic’s 
extensive experience in managing SAP 
workloads helps customers to do cost-
effective migration and management 
of SAP workloads on Google Cloud, 
further enabling business agility, cost 
savings and better availability. The 
combined expertise of Google Cloud 
and Netmagic in consistent service 
delivery with flexible pricing options 
will benefit enterprises with  
reduced TCO. /  / 
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Bridgestone India launches 
Select + Concept Store 
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Leading tyre manufacturer 
Bridgestone India has launched 

the country’s first Concept Store 
offering educative tyre buying and 
service experience. Called Bridgestone 
Select + these are a superior range of 
retail outlets by the tyre manufacturer 
offering an interactive experience 
to consumers. At the same time, 
they can avail tyres and tyre related 
services. 

Starting with Pune, Bridgestone plans 
to introduce these stores in multiple 
cities in the country by the end of 
2021. The new stores feature digital-
led experience in choosing tyres, 
understanding various tyres and their 
relevance to the consumers’ driving 
needs. 

Tyres, being the most critical part 
contributing to the vehicle’s better 
vehicle performance and safety on 
the road, continue to garner low 
involvement from consumers. With 
these concept stores, the company 
aims to create higher engagement 
and informative experience for 
consumers as they avail tyre services 
in these stores.

The store in Pune addresses a 
long-felt need of customers to 
understand tyre selection and its 
care better. The process is enabled 
through an interactive digital kiosk 
where customers can pick between 
Bridgestone’s array of choices. 
The store also offers customer 
demonstrations to understand each 
of the tyre services’ impact and 
helps customers get the best out of 
their tyres.

Parag Satpute, Managing Director, 
Bridgestone India, said, “As a global 
leader in Sustainable Mobility and 
Advanced solutions, Bridgestone 
aims to provide higher value to our 
customers. With the Bridgestone 
Select + range of retail stores, we are 
pioneering to create an innovative 
retail experience, which allows our 
customers to make a more informed 
and engaged purchase decision. 
Through Bridgestone Select +, we are 
underlining the difference a superior 
tyre and tyre service can make.”

The new Bridgestone Select + store 
features digital and experiential 
led involvement in choosing tyres, 
understanding different tyres and 
their relevance to the consumers’ 
driving needs. Tyre consultation is no 

longer limited to taking the best guess 
on tyre price. However, it helps the 
consumer identify the most suitable 
choice depending on a car tyre and 
driving conditions. The host of services 
that will be available at Bridgestone 
Select + stores include:

•   Tyre advise and information on 
Bridgestone range of tyre products.

•   Tyre selection consultation through 
a digital tyre selection desk, 
demonstration and understanding 
of tyre services.

•   Their successful tyre services and 
service packages – Alignment, 
Balancing, Nitrogen, Rotation, 
among others, will continue to be 
available, along with the touch 
and feel experience of various 
tyre patterns available from 
Bridgestone. 

Deepak Gulati Chief Marketing 
Officer, Bridgestone India, said, 
“The new Bridgestone Select + 
range of stores comes as a new 
retail model and our intent here 
is to embrace digitisation of our 
dealership stores and create delight 
for the modern digital consumers. 
As a technology leader, we wish 
to create a differentiated brand 
experience for our consumers. 
Tyres are one of the most critical 
parts contributing to vehicle 
performance and safety, and with 
these Bridgestone Select + range 
of stores, we aim to create more 
awareness and involvement for our 
customers.” /  / 
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Brakes India Launches Ezsteer

The company banks on 
this high-performance 
power steering fluid to 
improve its presence in 
the aftermarket.

Brakes India, a TVS group company 
is engaged in the manufacture of 

braking equipment for automotive 
and non-automotive applications, has 
launched Ezsteer, a high-performance 
power steering fluid, for the 
passenger car, multi-utility vehicles 
and commercial vehicles.

The company makes Ezsteer available 
in sizes of 500 ml and 1,000 ml. The 
company said the product will be 
sold through its nationwide network 
of distributors and dealers across the 
country. Based on the needs of the 
market, more ranges and variants 
will be introduced as needed, added 
Brakes India.

Ezsteer provides enhanced frictional 
characteristics and more extended 
drain period intervals up to 1,60,000 
kms and meets the GM TASA 
specification’s performance standard. 
The performance benefits of this non-
synthetic fluid also include smooth 
engagement and disengagement 
of the clutch, high wear-resistant at 
extreme temperature and pressure 
conditions, high oxidation stability, 
corrosion resistance and antifoaming 
property and excellent seal 
compatibility.

Currently, Brakes India’s line up of 
fluids includes DOT 3, DOT 4, DOT 
4+, Vericool, Aquacool, Ezcool and 
Ezclean (brake cleaner), sold under 
the brand of TVS Girling. Now with 
the launch of Ezsteer, all fluids under 

the house of TVS Girling have been 
given a new name and new look 
under the brand of TVS Sprinter. With 
the name Sprinter symbolising fluid 
flow and agility, which play a crucial 
role in a vehicle’s performance, this 
brand change gives the TVS Sprinter 
range of fluids a distinct identity and 
product positioning, to aid further 
penetration into the market. 

“Brakes India is an established player 
in the brake fluid and coolants space. 
Given the need to enhance overall 
vehicle performance and safety for 
end consumers in this competitive 
market, it is imperative to expand 
our product range. This entry into 
power steering fluid strengthens our 
existing portfolio and reinforces our 
commitment to safety and changing 
consumer requirements, said S Sujit 
Nayak, Vice President – Aftermarket, 
Brakes India. 

Brakes India caters to over 60% of 
the domestic OEM market besides 
exporting its products to over 35 
countries worldwide. Apart from 
being a strong player in the OEM 
space, the company is a leading 
player in braking in the aftermarket 
with a large range of products. 
Headquartered in Chennai the 
company has 15 manufacturing plants 
across the country, catering to local 
and multinational OEM customers 
in the light vehicle, commercial 
vehicle, tractors and the off-highway 
segments. With a well-equipped 
R&D centre capable of designing, 
developing, testing, and validating 
products, the company’s core strength 
lies in its adaptation of products for 
specific markets in India and abroad 
depending on the needs of the 
market, conditions and customers. /  /
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Mumbai, January 28, 2021: Tata 
Motors today announced the 

first anniversary celebrations of its 
popular electric SUV, the Tata Nexon 
EV. Since its launch a year ago, the 
Nexon EV has consistently grown in 
popularity to become India’s highest-
selling electric vehicle, commanding 
a market share of 64% (YTD FY21). 
Much admired for its design, zero 
emission technology, accessibility, 
performance, connected features and 
above all, really low operating costs, 
close to 3000 families are currently 
enjoying the pleasure of owning and 
driving the Nexon EV and proud of 
reducing CO2 emissions equivalent to 
planting 100,000 trees each year.  

Speaking about the one-year 
milestone, Shailesh Chandra – 
President, Passenger Vehicles Business 
Unit, Tata Motors said, “It has been 
a remarkable year for the Nexon 
EV in India. Since its launch, it has 
consistently emerged as a market 
leader in its segment. Conceptualised 

Nexon EV celebrates  
1st Anniversary
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with the idea of making EVs a 
mainstream choice in India, the brand 
Nexon EV delights its customers 
with a balanced mix of superior 
performance, advanced features and 
adequate driving range, making it 
an aspirational electric car. In a short 
span of time, the Nexon EV has been 
widely accepted by the customers, 
enthusiasts and the industry. We are 
truly touched to see our customers 
openly sharing their experiences 
with family and friends, which is 
also helping in breaking myths and 
addressing barriers to EV adoption. 
We would like to express our sincere 
gratitude to all our valued customers 
for showing trust and strong 
confidence in Nexon EV, making it 
the most preferred electric car in the 
country.” 

To mark the occasion of the first 
anniversary of its Nexon EV, Tata 
Motors unveiled a specially produced 
film that tracks the Nexon EVs 
journey from being one of the first 

aspirational electric SUVs in the 
country to leading the EV revolution 
in India. From introducing the idea of 
an electric future to democratizing the 
adoption of EVs, the film delves into 
interesting features and experiences 
with this indigenously developed 
vehicle and can be viewed at click 
here. Tata Motors is also organising 
several interesting engagement 
initiatives including EV tours and 
mileage rallies for customers and 
enthusiasts to enjoy and experience 
the Nexon EV even better.

Tata Motors has partnered with 
relevant Tata group companies to 
launch the ‘Tata uniEVerse’, an 
enabling ecosystem to catalyze the 
adoption of electric vehicles in India 
with thrust on local manufacturing of 
key components and development of 
supporting infrastructure. 

With Tata Power, the company 
has established a robust process 
towards installing home charger 
at the residence of every Nexon EV 
customer. Tata Power also has the 
largest network of CCS2 fast chargers 
(compatible with Nexon EV). Till date, 
the company has set up more than 
300 charging stations in 26 cities and 
on several prominent intercity routes 
across India. It is planning to scale this 
up to 700, across most major cities 
and highways by March 2021.  For 
more information, please visit https://

nexonev.tatamotors.com. /  /
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Burlen celebrates  
110 years of OE fitment 

Burlen, the world’s sole 
manufacturer of genuine Skinners 

Union (SU), Amal, and Zenith 
Carburettor brands, celebrates 110 
years since the first SU carburettor 
was fitted as original equipment to a 
production vehicle.

The Rover Company Limited became 
the first motor manufacturer to fit an 
SU carburettor as original equipment 
to their Rover 12hp in 1911. Rover 
manufactured the carburettor 
in-house, under licence, to SU 
specifications and patents, fitting it to 
approximately 3600 production cars.

The second OE fitment for SU 
followed a year later when Wolseley 
fitted an SU patented design of their 
constant depression carburettor to 
the 16/20hp model in 1912. This set 
the standard within the industry, and 
SU went on to feature as original 
equipment for many manufacturers 
including Bentley, Aston Martin, MG 
and Rolls-Royce. The demise of the 
carburettor-fed 1.1 and 1.4 litre Rover 
Metro in 1994 marked the end of SU 
Automotive Limited supplying original 
equipment carburettors to the car 
industry, some 86 years after the first 
SU carburettors were manufactured.

Despite the demise of SU OE 
carburettors, SU Automotive Limited 
continued to supply Rover group 
throughout the 1990’s. Components 
included oil pumps for the Rover K 
series engines, induction manifolds 
assemblies for Rover and Land 
Rover vehicles and throttle-bodies 
and fuel rail assemblies for Rolls-
Royce. The relationship between 
SU and Burlen began in 1984 when 

Burlen persuaded SU to continue 
manufacturing products for 
aftermarket application. Burlen also 
took over packaging, marketing, and 
supply of SU carburettors in the same 
year marking the start of a serious 
business interest in the SU brand.

In 1991 Burlen became the sole 
global distributor for SU products, 
purchasing the dormant company 
name of The S.U Carburetter 
Company in 1996. That same year 
Burlen negotiated an agreement 
to manufacture the SU range of 
electric fuel pumps and HS range of 
SU carburettors – comprising HS2, 
HS4, HS6 and HS8. Carburetter is the 
spelling used by the Skinner family 
at the brand’s creation in the early 

1900s, though carburettor is a more 
popular method of spelling the word.

In 1999 Burlen took over the 
manufacturing and marketing of all 
SU carburettors, fuel pumps, spares, 
and throttle bodies. It also purchased 
all tooling, jigs, and remaining stock 
from the old Austin Rover Fuel 
Systems manufacturing plant in 
Birmingham.

In 2002, Burlen acquired the 
Intellectual Property Rights to the SU 
product range, becoming the sole 
global manufacturer in the process.

Today, the current SU range uses 
the same operation principles as the 
carburettor used on the Rover 12hp 
110 years ago, a design that shaped 
the way SU would be known for 
generations to come. Despite the car 
industry moving to fuel injection in 
the 1990s, the SU carburetter remains 
in high demand today, across various 
applications from the road to race and 
elements of modern carburettors like 
the SU H8 can trace their mechanical 
roots all the way back to the start. /  /

International News
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The global leader in providing 
power-conveyance and energy-

management solutions that are 
engineered to improve the efficiency, 
performance, and sustainability of 
light vehicles, commercial vehicles, 
and off-highway equipment, Dana 
Inc, has introduced a new drivetrain 
for rough-terrain cranes with lift 
capacities from 83 to 110 tonnes and 
terminal tractors.

The Spicer 246 heavy-duty steer axle 
and Spicer C3300 remote torque 
converter are offered as part of a 
complete drivetrain solution for 
rough-terrain cranes that delivers 
premium performance through 
improved gradeability and travel 
speeds, higher efficiency in the field, 
increased productivity, and reduced 
operating costs.

Aziz Aghili, President, Dana Off-
Highway Drive and Motion Systems, 
said, “As the global construction 
market recovers, buyers are looking 
for high-performing vehicles that 
deliver exceptional productivity and 
efficiency. Dana’s large and growing 
capabilities for rough-terrain cranes 
enable us to anticipate market 
shifts and collaborate with original-
equipment manufacturers to supply 
the drivetrain technologies that 
improve their competitiveness.”

The new heavy-duty Spicer 246 steer 
axle features a monolithic axle design 
and high integrity seals that deliver 
exceptional performance in the most 
severe working conditions. It features 
optimised steering geometries to 
minimise slippage. At the same time, 
the single universal joint design with 
outboard planetary gears provides 
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Dana introduces  
heavy-duty drivetrain

high output torque and high-capacity 
braking with low drag at travel 
speeds.

Currently available for OEM field 
testing, the Spicer 246 axle can also 
be adapted for use with airport 
ground support vehicles, where it 
can be configured with optional wet 
brakes. The company has developed 
the new Spicer C3300 remote torque 
converter specifically for rough-
terrain cranes. It is optimised for 
engines up to 195 kW (260 HP) and 
can be packaged with Spicer remote 
transmissions. 

According to Dana, it is the only 
manufacturer worldwide that supplies 
a remote torque converter with three 
large pump drives for implements. 
The Spicer C3300 remote torque 
converter is available with an optional 
lockup that improves efficiency while 
providing higher braking effort during 
downhill operation. It features new 
converter wheel sizes configured to 
optimise the performance of today’s 
low-RPM engine designs.

New head for global 
operations 

Recently the company has announced 
that Chris Clark has been named 
senior vice president of global 
operations. In this role, Clark is 
responsible for leading global 
manufacturing operations across 
more than 150 major facilities with 
an emphasis on safety, customer 
satisfaction, and overall operational 
efficiency. He will continue to build 
upon Dana’s 116-year history of 
manufacturing excellence, lean 
manufacturing system deployment 
and accountability, new product 
launch execution, and cross-company 
operational synergies among Dana’s 
drivetrain sealing, thermal, industrial, 
and electrodynamic component and 
system operations.

“Chris Clark brings strong 
international experience in managing 
complex manufacturing operations 
for Tier I mobility suppliers,” said 
James Kamsickas, chairman and CEO, 
Dana Incorporated. “He will play 
an important role in furthering our 
commitment to safety and quality, 
as we continue to leverage our 
capabilities across the organisation 
to deliver on our commitments to 
customers and shareholders.”

Clark joins Dana from Yanfeng 
Automotive Interiors, where he most 
recently served as vice president 
of operations, including leading 
manufacturing operations and 
quality. Previous to that position, 
he served as vice president of 
operations for Faurecia and held key 
operational leadership roles with Lear 
Corporation.  /  /
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Kia announced an update to its 
‘Plan S’ strategy recently to its 

mid-to-long-term roadmap. This 
initiative takes the company toward a 
broader business portfolio to redefine 
the entire mobility ecosystem, 
starting with the transition from the 
internal combustion engine (ICE) to 
electrification. The renewed ‘Plan 
S’ strategy is based on three core 
pillars: advancing electric vehicle (EV) 
transition, strengthening purpose-built 
vehicle (PBV) business, and expanding 
future mobility services.

Presenting the update, Ho Sung Song, 
President and CEO of Kia Corporation, 
said, “Kia is being reborn in 2021 
with a new logo, new design, and 
new corporate name,” said President 
Song. “Kia will transform into a brand 
that excites and inspires customers 
with innovative mobility experiences.”

EV transition

 By 2030, eco-friendly vehicles such 
as EVs, HEVs and PHEVs will make 
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Kia unveils roadmap for 
transformation 

up 40% of all sales for Kia, with an 
annual sales target of 1.6 million 
units. As part of this, the company 
aims to grow EV sales to 880,000 
units in 2030 and become a top 
global seller.

Starting with the launch of its first 
dedicated EV later this year, it will 
strengthen its EV lineup by 2026 with 
11 new models – seven dedicated EVs 
built on the Electric-Global Modular 
Platform (E-GMP) architecture, and 
four based on existing ICE derivatives.

Strengthening PBV 

Kia will unveil its first purpose-built 
vehicle (PBV) in 2022, with further 
PBVs to be launched according to 
market needs. The company targets 
one million units by 2030 to become 
a world leader in PBVs. To this end, 
the automaker will develop a variety 
of specialised vehicles based on its 
PBV-dedicated skateboard platforms.

In the business-to-consumer domain, 
the company will expand existing 
services. The company’s flagship 
car-sharing service Wible will be 
expanded with Wible Más and Wible 
Empresas (tentatively named) in Spain. 
The car usership service ‘KiaMobility,’ 
which was launched in September 
last year as a pilot project in Italy and 
Russia, will also launch in additional 
European markets. It will also launch 
an EV-based service that combines 
subscription and car-sharing.

Kia’s subscription programme ‘Kia 
Flex,’ which was introduced in Korea 
in 2019, will launch a global version 
later this year under the name ‘Kia 
Subscription.’

Future business plans 

The Koran automaker forecasts 
operating profit growth this year, 
based on increased sales volume and 
improved Average Selling Price (ASP) 
and product mix. In the current year, 
global sales (based on wholesale) 
will be about 2,922,000 units, with 
12.1% increase YoY with a revenue 
of KRW 65.6 trillion, increasing 
by 10.8% and operating profit 
estimated KRW 3.5 trillion, increasing 
70.1%. The company targets a 5.4% 
operating profit margin in 2021 and 
a 7.9% operating profit margin in 
2025. It plans to expand its mid- to 
long-term sales to 3.8 million units in 
2025. The percentage of eco-friendly 
vehicle sales, which is expected to 
reach around 10% of total sales by 
2021, is forecasted to increase to 
22% by 2025. The company will 
expand its market share through 
local CKD (complete knock-down) 
production for emerging markets. /  /
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Skoda Auto manufactured its 
100,000th high-voltage traction 

battery. In order to create the 
necessary production conditions at 
the company’s headquarters in Mladá 
Boleslav, the Czech carmaker invested 
approximately 25.3 million euros in 
2019. An area covering roughly 2,000 
square metres is now used to produce 
high-voltage traction batteries for 
the company’s own plug-in hybrid 
models and batteries for plug-in 
hybrids from the group brands AUDI, 
SEAT and Volkswagen. The site also 
boasts state-of-the-art facilities to 
comprehensively test the batteries and 
ensure the highest possible safety and 
quality standards.

Christian Bleiel, Head of Component 
Production at ŠKODA AUTO, said, 
“We have now reached the mark 
of 100,000 high-voltage traction 
batteries produced. This success is a 
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Skoda Auto produces 
100,000th battery  

great testament to our team’s high 
level of engineering expertise as well 
as the importance of our component 
production within the group: our 
batteries are not just used in the 
ŠKODA Superb iV and the Octavia iV, 
they are also fitted in plug-in hybrids 
from the AUDI, SEAT and Volkswagen 
brands. We currently manufacture 
almost 800 batteries per day.”

Production of the high-voltage 
traction batteries at the Czech 
carmaker’s Mladá Boleslav site 
commenced in September 2019, 
and has since been gradually scaled 
up. It takes approximately two hours 
to manufacture a battery, during 
which it passes through 66 different 
workstations. Every 88 seconds, a 
battery for MQB-based models with 
plug-in hybrid drivetrain rolls off the 
company’s headquarters’ production 
line.

Each shift sees 58 employees 
working in an area of roughly 2,000 
m²; particularly heavy or awkward 
components are handled by a total 
of 13 robots. They are designed for 
weights ranging between 210 and 
500 kg and feed the battery modules 
into the production line, or load the 
finished battery systems onto pallets.

The modules for the left and right 
halves of a battery pack are processed 
separately on the production line. 
They are provided with a special 
heat-conducting film, which dissipates 
heat and helps to cool the assembled 
battery system. In addition, a liquid 
coolant is added between the two 
modules before they are joined in 
a solid aluminium housing. All is 
then prepared for the battery to be 
installed into the vehicle. Besides the 
electronics, the battery pack is also 
provided with all the necessary cable 
bundles, seals and brackets.

The batteries are subjected to 
extensive testing before being 
installed. This includes checking the 
cooling circuit and that there are no 
leaks. To ensure that the process 
works reliably, specially prepared test 
batteries are introduced at regular 
intervals. 

Over the next two years alone, Skoda 
Auto will invest 45 million euros in 
its workforce’s vocational training 
and professional development. In 
terms of products, the carmaker is 
gradually electrifying its entire model 
range and will be investing 1.3 billion 
euros in new all-electric and partially 
electrified vehicles as well as in battery 
production by 2025. /  /
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Volkswagen Group teams up 
with Microsoft 

In a bid to strengthen capabilities 
in the development of automated 

driving (AD) solutions, Volkswagen 
Group’s software company Car.
Software Organisation is collaborating 
with Microsoft. The objective is to 
build a cloud-based Automated 
Driving Platform (ADP) on Microsoft 
Azure and leverage its compute and 
data capabilities to deliver automated 
driving experiences even faster at a 
global scale. 

With ADP running on Azure, Car.
Software Organisation will increase 
the efficiency of developing advanced 
driver assistance systems (ADAS) 
and AD functions for passenger cars 
across Volkswagen Group brands.  
Volkswagen and Microsoft have been 
strategic partners on the Volkswagen 
Automotive Cloud since 2018, which 
will span all of the Group’s future 
digital services and mobility offerings.

“As we transform Volkswagen Group 
into a digital mobility provider, we 
are looking to continuously increase 
the efficiency of our software 
development. We are building the 
Automated Driving Platform with 
Microsoft to simplify our developers’ 
work through one scalable and 
data-based engineering environment. 
By combining our comprehensive 
expertise in the development of 
connected driving solutions with 
Microsoft’s cloud and software 
engineering know-how, we will 
accelerate the delivery of safe and 
comfortable mobility services,” said 
Dirk Hilgenberg, CEO of the Car.
Software Organisation. “This is the 
next evolution of our foundational 
work with the Volkswagen Group 

to enhance their transformation as 
a software-driven mobility provider. 
The power of Microsoft Azure and 
its compute, data and AI capabilities 
will enable Volkswagen to deliver 
secure and reliable automated driving 
solutions to their customers faster,” 
said Scott Guthrie, Executive Vice 
President, Cloud + AI at Microsoft.

One development platform

ADAS and automated driving 
vehicles can help improve passenger 
safety while reducing congestion 
and making mobility even more 
comfortable. Building these solutions 
requires large-scale computational 
capabilities. Petabytes of data 
from road and weather conditions 
to obstacle detection and driver 
behaviour need to be managed every 
day for the training, simulation and 
validation of AD functions. Machine 
learning algorithms that learn 
from billions of real and simulated 
miles driven are key to connected 
driving experiences. Car.Software 
Organisation will address these 
challenges together with Microsoft by 
simplifying the developer experience 

and leveraging the “learnings from 
miles driven” through one database 
comprising real traffic data from the 
Group’s vehicles as well as simulation 
data. Microsoft Azure compute, data 
and machine learning services as well 
as Microsoft’s know-how in agile 
software development will enable one 
development environment for Car.
Software Organisation’s developers 
globally. ADP will help reduce the 
development cycles from months to 
weeks and efficiently manage the 
huge amount of data. The companies 
will start working on ADP immediately 
and are looking to continuously 
expand the development platform’s 
functional scope. Both companies 
intend to enable technology 
partners to build tools and services 
that integrate with the platform to 
enhance the creation of AD and 
ADAS solutions.

The Volkswagen Group is driving 
forward the digitalisation of the car 
rapidly. By 2025, the Group will invest 
around EUR 27 billion in digitalisation 
and increase the proportion of in-
house software development in the 
car to 60% from 10% today. /  /
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Hyundai Motor Group has revealed 
TIGER (Transforming Intelligent 

Ground Excursion Robot), its second 
Ultimate Mobility Vehicle (UMV). This 
is the first designed to be unscrewed. 
The transforming intelligent ground 
excursion robot is designed to carry 
various payload types while travelling 
over challenging terrain.

TIGER is being developed by Hyundai 
Motor Group’s New Horizons Studio, 
headquartered in Mountain View, 
California. The studio was established 
in late 2020 to develop UMVs 
drawing on research and innovation 
leadership from Silicon Valley and 
other innovation hubs.

Dr John Suh, Head of New Horizons 
Studio, said, “Vehicles like TIGER, 
and the technologies underpinning 
it, give us an opportunity to push 
our imaginations. We are constantly 
looking at ways to rethink vehicle 
design and development and re-
define the future of transportation 
and mobility.”

TIGER’s exceptional capabilities are 
designed to function as a mobile 
scientific exploration platform in 
extreme, remote locations. Its features 
include a sophisticated leg and wheel 
locomotion system, 360-degree 
directional control, and a range of 
sensors for remote observation based 
on modular platform architecture. 
It is also intended to connect to 
unmanned aerial vehicles (UAVs), 
which can fully charge and deliver 
TIGER to inaccessible locations.

A large load bay housed within its 
body means TIGER can carry goods 
for delivery, or be deployed to deliver 
aid packages in emergency situations. 
Leg-wheel articulation enables TIGER 
to tackle a range of extreme situations 

Hyundai reveals TIGER 

while keeping payloads more level 
than a typical ground vehicle.

With its legs retracted, TIGER drives 
like an all-wheel drive vehicle and is 
in its most efficient mode because it 
moves by rolling traction. But when 
the vehicle gets stuck or needs to 
travel over terrain that is difficult or 
impassable for wheels alone, it uses 
its walking ability to get unstuck or 
more easily travel over that terrain. 
This was a feature previously seen 
in Elevate, Hyundai Motor Group’s 
first-ever UMV concept with moveable 
legs, which debuted at the 2019 
Consumer Electronic Show (CES). 

Like Elevate, Hyundai’s other 
transforming four leg-wheel 
ground vehicle, TIGER shares similar 
characteristics such as its legs and 
wheels. The difference between 
Elevate and TIGER is that, while the 
former can carry passengers, the 

latter is uncrewed. Both TIGER and 
Elevate blend robotic and wheeled 
locomotion technologies, allowing 
them to traverse terrain beyond the 
limitations of even the most capable 
off-road vehicle.

First version

The first version of TIGER is X-1 
(the X stands for experimental) and 
brings together a wide-range of 
technological and design expertise. 

TIGER X-1 fuses Autodesk’s generative 
design capabilities with Hyundai’s 
growing R&D capabilities in mobility. 
The teams worked together to create 
a lightweight but incredibly strong 
structure, with the legs and certain 
chassis elements created using carbon 
fiber composite additive printing.

Collaborating with external concept 
design experts Sundberg-Ferar, New 
Horizons Studio has been developing 
TIGER X-1 to deliver and retrieve 
critical payloads across rugged terrain. 
These capabilities make the concept 
vehicle ideal for 360-degree surface 
evaluation, in areas struck by a natural 
disaster, while tackling challenging 
terrain, or even exploring the surface 
of another moon or planet. /  /
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